
What do we offer?
We provide our partners with a range of services and 
technology to help them engage in a more valuable 
way with their customers. We advise and support 
them in every aspect of their customer engagement. 
This means we have a deep and trusted
relationship which enables us to market
the right products, to the right people,
at the right time.

Our job is to get the right potential customer
to you, at the right level of qualification, as
quickly and seamlessly as possible.
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Who are we?
Fed up of lead generation systems and services that cost a fortune, promise the earth and don’t deliver? Us 
too. But there is an alternative if you have a great product or service and your primary customer is a SME 
business.  With over 20 years of experience in business membership and customer engagement and a huge 
network of partners with massive audiences that you want to reach, LuMilona is your best route to market to 
access the SME space.

Why work with us?
At LuMilona, we really do practice what we preach. That means our relationship with you is prized incredibly 
highly and we do everything in our power to look after you, both now and into the future. Whether that’s the 
reassurance of receiving your report on time, every time or just knowing you can
call us up for a chat about an idea you’ve had to promote your
offering, we’ll make it happen.



Here’s the nitty-gritty of how we do that and the 
various opportunities you have a chance to be part of:

The Channels

How We Deliver It

Email Marketing
From solo emails promoting your product or service, to 
email banner ads, to value-add content & case studies in a 
newsletter format, we have a range of ways to promote your 
brand directly, get eyeballs on your offer and drive sales.

In-Person Referrals
We also provide a range of ways to allow their teams to refer 
the right benefits to the right people. Quick, easy cheat 
sheets, targeted by type or size of business, and a way for 
the hottest leads to be identified when passed to you. The 
same is true for when we are making customer calls on our 
partners’ behalf.

Events
For a number of our partners, events play a key role in their 
offering. We help to provide opportunities for your team 
to get involved in these events to raise profile and speak 
directly to the customer base, including online solutions 
such as webinars and group sessions via video conference.

Social Media
Your involvement and offers can be promoted through our 
partners’ social channels as well.

Push Notifications
Where we’ve developed our partner’s app for them it opens 
the possibility of push notifications.Ready to see how
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Benefit Portal
Each of our partners has a bespoke white labelled benefit 
portal, on both web and via an app, that features all of 
the services and content available to their customers from 
our benefit providers. Each benefit has a dedicated page, 
which we work with you to create. Where relevant, wording 
around benefits & content is tailored to the niche sector 
their customers belong to.

Supporting Materials
Where the audience as a whole isn’t specialised, we 
produce a range of materials to highlight the key benefits 
and services for a range of sectors and types of business 
focus. We’ll work with you to see which of these your 
services should be included in.



The Content
At the core of the content is your product or service(s) – but 
other than just comprising a compelling offer there’s much 
more scope to educate and raise profile.

We encourage our benefit providers to provide articles 
or blog posts, online training and how-to videos. We can 
run limited time promotions and will also work with you to 
create case studies from within each partner’s audience as 
you gain new customers.

We can run surveys to help gather required information and 
include you within customer on-boarding processes where 
relevant.

Let’s Get Specific
We make it our mission to find out as much about our 
partners customer data as possible. From enhancing their 
existing data, to gathering extra insights from surveys and 
their engagement with our various channels it all helps us to 
run targeted campaigns to the people that are right for you.

Keeping Track
We measure everything. From email opens and page 
views, to links clicked, repeat visits and time spent on page. 
We’ll provide you with a monthly report detailing all the 
activity surrounding your benefit – and let you know what 
promotional activity is scheduled for the following month 
(although in many cases this won’t be a surprise as we’ll 
already be working with you to get the right content).

In return we expect the same from you. We’ll need you to 
track incoming leads by partner (so multiple links or codes) 
and then let us know on a monthly basis what’s happened. 
Where appropriate we’ll also need ongoing reporting on the 
customers you gain through our partnership.

Who And How Many?
We work with membership organisations, networking 
groups and trade associations, a number of large expos 
and event organisers; and then we have a specialism in the 
accountancy sector as well. But we can work with anyone 
who wants to add more value, and engage more, with their 
audience.

Current reach is over 250,000 business owners (and 
growing), but our engaged list that we market to regularly is 
closer to 100,000.

The Commercials
Here’s how our ecosystem thrives, based on mutual value 
for all concerned.

We’d look for you to provide a compelling ‘not on the 
high street’ offer for your product or service. This can 
be a discount but unless it’s the waiver of a set-up fee or 
something substantial we don’t find they work as well. Often 
a value add, (enhanced service, free upgrade, etc) works 
much better. That said, it all depends on the product and 
we’ll work with you to come up with the right offer.

We’d also look for an ongoing revenue stream, based on the 
new customers you take on through this relationship. We 
share this commission with whichever partner the customer 
came from – so it incentivises both us and them to continue 
to promote your services. We also donate 20% to causes 
that do social good, planting trees, clearing plastic, saving 
animals and helping those in need.
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